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Current Research Interests

= |nnovation Management / Open innovation;

= Management of Technologies and exponential organizations;

= Impact of artificial intelligence and emerging technologies on business model of organizations.
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2010 -2019

University of Sussex (UK) - SPRU;

module on “Entrepreneurship” at ISS

Harvard Business School’ (US)

Research project on the evolution of biomedical clusters in US and mobility of medical
researchers

Université Jean Moulin - Lyon 3 (FR)

module on Innovation Management and Digital Trasformation
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2014-2015
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Director of Innovation and Business Development Academy (LifeScience & Healthcare
Technologies)

Responsible for Double Degree Programmes and International Activities, Department of
Economics and Management, University of Pavia (IT)

Vice-Director PhD Programme DREAMT (Doctoral Research in Economics and
Management of Technology), University of Pavia (IT)

Vice-Director ‘Pavia Entrepreneurial School’
Vice-Director Master Management of Information Systems, Bocconi University, Milan

Lecturer in several Master programmes (e.g. MASI-Bocconi ; Master in Clinical Engineering
— University of Pavia; Master in Tourism — University of Piacenza, ...)
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2013 - today

Member of Member of the “Data-Driven Taskforce Covid19” — Ministry of Innovation (ltaly)
[Ministero per I'lnnovazione Tecnologica e la Digitalizzazione]

Scientific Advisor for several companies, startups and institutions - topics related to
innovation and digitalization -, among the recent ones: Ospedale San Martino (Genova);
Riso Scotti; Sanofi.



2014 -today  Responsible (with A.Zucchella) of the Project “Pavia2020”, with Confindustria Pavia, Camera
di Commercio di Pavia, Regione Lombardia

2005-today  Development of several local development reports about entrepreneurial dynamics (for
institutions like: Confindustria Pavia, Lombardy Region Government, Province of Pavia
Government)

2016 - 2018 Responsible “Innovation in Wine Marketing Monitoring”, with Consorzio Vini Oltrepd Pavese

2016-2017 Expert for “Indagine Conoscitiva su Industry 4.0 - X Commissione Attivita Produttive
(Camera dei Deputati)”

2014-2016 Member of the national committee “Asseverazione dei Contratti di Rete” — Confindustria
Nazionale (Roma)
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