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Work Package 6: Communication and Dissemination

The specific WP objectives are as follows: 
• Boost project visibility.
• Promote awareness of new therapeutic personalized approaches amongst 

the target communities.
• Create two-way communication channels between researchers and target 

communities.
• Disseminate the project deliverables.
• Ensure that the project outputs become a standard of treatment.
• A concerted action of all participating parties will also promote the overall 

reach of the project.

Objectives: the dissemination goals, identify the target audiences, and define the relevant communication 
channels, for the project's visibility using different media outlets, such as the Internet, press, professional 
events, and festivals.



Work Package 6: Communication and Dissemination

Dissemination to the Scientific Community:

• A Project website, where all relevant scientific developments 
and achievements are reported. https://www.unich.it/one-
health-it 

• Attendance at conferences by major scientific societies in the 
fields.

• Production of scientific articles in open-access, peer-reviewed, 
high-impact journals.

• Organization webinars targeting undergraduate students, 
graduate students, and clinical researchers for translational 
application.

• Using professional social networks to share scientific expertise,  
recruitment of researchers, and technologists, and advertise 
project results.

https://www.unich.it/one-health-it
https://www.unich.it/one-health-it


Work Package 6: Communication and Dissemination

Dissemination to the General Public

• Press releases communicating significant results likely arouse a 
broad interest.

• Awareness Events (e.g., the European Research Night event).
• Social media and focused seminars/webinars informing about 

project goals, results, and opportunities. 
• Flyers, posters, and brochures providing appealing information 

about the project.  



Work Package 6: Communication and Dissemination

Dissemination to the Industrial Sector

• A Project website, which will be a major tool to communicate project 

information to industries. https://www.unich.it/one-health-it 

• The content relevant to technological transfer will be selected in 

collaboration with WP5.

• Meetings with local industries, favoring know-how exchange, 

education (industrial PhDs), and technological transfer. 

• Roundtable discussions with biomedical industries and Spoke with 

members of experts from the field. 

• VITALITY_FDC.pdf

https://www.unich.it/one-health-it
VITALITY_FDC.pdf


Milestones and deliverables
Milestone No Milestone Name Spoke/Affiliated Description Due Date

M.6.1.1 Implementation of national and international 
networks focused on the project research topics Ud’A

Interdisciplinary and interconnected networks of scientists working on 
the main topics of the project will be established. The networks will 
also facilitate the integration and encourage commitment among 
members of the consortium to improve the quality of the work.

M12

M.6.2.1
Fruitful involvement of companies in the project.

Ud’A
Involvement of local companies to create a synergistic collaboration 
between Spoke and the professional world regarding education, 
translational research, and technological transfer. 

M24

M.6.3.1
Cultural awareness on innovative health 
opportunities. Ud’A

Rising general public awareness of innovative approaches and the 
effectiveness of patient-centred scientific research using science 
communication, also in the form of web entertainment. Cultural 
empowerment in response to the increase in misinformation.

M36

6.1 Communication Office Ud’A
Implementation of a communication office that will include Spoke 
members and #1 website developer; #1 social media manager; and #1 
graphic designer.

M6

6.2 Website Ud’A
A project website will be launched to the public and kept up to date 
with recent project main achievements. From  M09

6.3 Research publications Ud’A Peer-reviewed research articles and conference proceedings will be 
the end-product of research dissemination. From M09

6.4 Industrial PhDs Ud’A
Industrial PhDs will quantify the connection extent between the Spoke 
and the industries From M06

6.5 Involvement of industries in the project Ud’A Manifestations of interest from local industries will determine their 
involvement in the project topics From M06

6.6 Scientific Events Ud’A
Webinars, Science Factories, Meetings with local industries, Twitter 
Conferences From M06

6.7 Distribution of printed and media promotional 
materials Ud’A Flyers, posters, brochures, and research briefs will deliver information 

about the project activities From M09

6.8 Social Media Posts Ud’A Ud’A social media as well as social media created ad hoc for the 
project will be populated with posts tailored to the target From M09

6.9 Awareness Events Ud’A
The Spoke will hold Informative events to inform and engage the 
general public. Parallel sessions/workshops/seminars will be planned 
within broader social events (e.g., European Research Night).

From M09
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